[image: A screenshot of a questionnaire

Description automatically generated]
Additionally, what are your thoughts on this statement: 
Texas A&M is a full spectrum comprehensive research-intensive university, with world-class faculty, professional staff, students, and postdoctoral scholars involved in foundational and translational research that promote creativity, innovation, and new knowledge, solving the world’s problems through a research ecosystem that is living, breathing, and evolving.  
	







All Feedback requested no later than Wednesday, May 15.
	


	


	


	


	


	


	


	


	


	


	


	


	


	


	


	


	Name/Email address



You may also email vpr@tamu.edu by May 15, 2024.
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Your thoughts? Feedback?

How does one see themselves in the selected
areas, either the large, broad umbrellas or very
focused areas (where do I fit in)

Impact on Resources (how will this affect my
research, my funding, etc.)

Communications — how does this impact stories
about my research; does this mean all the
communications and external stories are going to
be focused on these specific areas
(Implementation strategies)

The idea that this effort is strictly a marketing
campaign (focused, strategic vs. marketing
approach)

Include history of land-, sea-, space-grant,
traditional strengths, the University is a full-
spectrum, comprehensive, innovative and creative
research ecosystem.

Most students don't understand we're a research
university.

Community, Culture and Economic Resilience
EJEmerging Technologies and Innovations
EdHealth and Quality of Life
ENational Security

Space Exploration
EdSustainability and Environment

I8 Space Exploration (human, space engineering, earth & planetary sciences)
Health Disparities, Health Promotion (human, animal, rural, social determinants, technology)
B National Security (maritime, cyber, bio)

Food, Energy, Water (nutrition, sustainability, ecosystem health)

vpr@tamu.edu





