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Texas A&M University
Lead by Example Campaign Overview
December 9, 2015

What is a comprehensive campaign? 

Comprehensive campaigns rally around a 
university-wide mission and set of 

objectives aimed at moving the institution 
and all of its many units forward in a 

significant, strategic direction. 
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$4.0B

Lead by Example Goal
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Campaign Totals

January 1, 2012 – October 31, 2015

$1,941,469,141
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Campaign Totals Breakdown
Cash $            819,144,018
Estate $            466,059,646
Pledge $            225,292,870
12th Man $            430,972,607
Grand Total $        1,941,469,141

Further Breakdown by Category
Academics $          1,216,127,376
Student Affairs $              46,227,881
Athletics $            433,389,309 
Undesignated $            245,724,575
Grand Total $        1,941,469,141

Academic Breakdown
College $            521,397,647
Faculty $              56,069,784
Research $            368,012,578
Students/Scholarships $            270,647,368
Grand Total $         1,216,127,376
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Questions? 
Contact Information: 

Mark Klemm

979-845-6537

mklemm@txamfoundation.com


